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Vancouver Alumnae Panhellenic Association Re-branding — 2021
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Re-designed visual brand elements for the
non-profit, including logo, colour palette,
typography, style, and other design assets.
Created brand guidelines and conducted
interviews & research with stakeholders to
customize for the organization needs. Built the
website from the ground up and illustrated design
assets such as building floor plans.

CLIENT

Vancouver Alumnae Panhellenic Association (VAPA)

MY ROLE
Brand Identity Designer - Graphic Design with Adobe
Photoshop & lllustrator

WEBSITE

vanpanhellenic.ca



http://vanpanhellenic.ca

UBC Sororities Brand Guide Updates — 2020
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Took the initiative to outline details & more clarity
on the font size/typeface for letterheads &
powerpoints based on the original UBC Sororities
Brand Guide, as the original guide had no
guidelines on letterheads & powerpoint
templates.

CLIENT
UBC Sororities

CREDITS
UBC Sororities Logo/Assets & Brand Guide

MY ROLE
UBC Sororities President - Google Suite (Docs & Slides)



Imagine. Lead. Connect. Grow. (Website) — 2019

Re-did all 40-50 pages of UBC Sororities’ website
,,,,,,,,,,,,,,,, using Weebly templates, with customized fonts,

Imagine. Lead. Conn I elements, colours, & images according to UBC
Grow. Sororities’ brand guide.

“ CLIENT
UBC Sororities

Eleni Maddy Angelina

,,,,,,,,, — CREDITS
UBC Sororities Logo/Assets & Brand Guide
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Virtual Formal Recruitment Registration is now OPENI
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L& UBC Sororities Vice President of Marketing - Weebly,
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Imagine. Lead. Connect. Grow. (Potential New Member Handbook) — 2019

iph,‘q*:‘s(";?q ities Potential New Member Handbook for UBC

%‘%3 Sororities Formal Recruitment 2019.

Vision & Mission Statement
Formal Recrultment Schedule

Greek Glossary

What fo Expect & What We Expect

Your Role in Promofing o Valves-Based Recrultment

Financlal Information

Formal Followed UBC Sororities' brand guide and utilized
Recruitment logos & floral assets to create a 20-page
ecrul e handbook for Potential New Members coming
VISION STATEMENT .
PNM oot s e e through Formal Recruitment.

ment.

q n d boo k We are sororty women af the Uriversiy of Bifsh Columbia. We work
e e ey oo e ol T TO EXPECT CLIENT
ence i allaspects o e wih a focus on service, eadershp, scholarshp
nd social invoivernent. We accompisn fis fhrough sustainabie grow, ol New Mermiber (PNM), the recruifment process is a whitwind "
Sept. 8-16,2019 collaboration with the community, and e realization of the values and ace a o of frust in us to guide you through. We valve this rust U B C S ororities
e oo

idedls of our infernational organizations. 10U to know the standards that we hold ourselves fo:

ORMAL RECRUITMENT DAYS ect: we value respect for others and for ourselves. We pro-
Jespect in our members and in you as a PNM by encouraging
. Jo retationships, dispeling ignorance, avoiding dis
Aftendance af all rounds except Bid Day is mandatory. I's important o ey Srmmo i St e
o be physically here for the recruifment process fo work.If you have fo
miss a day or part of a day. please let your Recruitment Counselors know rity: We believe that the best way o maintain your trustin us
h We promise with

RIGHT AWAY!

Y
Jotion and fo answer your questions honestly and objectively.

iy e vl ety e ey wolcom women UBC Sororities Logo/Assets & Brand Guide

ationaiies, religions, races, sexualifies, and interests fo increase:
fersity of our membership.

our community, be it a Recruitment Counselor, Council, o

TRGPTEr member, acis in @ way that confradicis fhese values and stan-
« sat. Sept. 14 dards, please let your Recruitment Counselor know.
P MY ROLE
= 9am_ox 10am -ox. 12pm -ox. 2pm Its @ privilege for us to have you as a guest this week and we want you
o 1o be comfortable throughout this process. If someone is doing something
2 Checkin:Parholenic House (2770 Wesbrook Mal) that makes you uncomforiable, we encourage you 1o come fo us so we UBC S iti Vi P id t of Marketi G hi
- Gon provide you wilh fhe support you need: ororities Vice rFresiaent o arketing - Grapnic
= Duing Invtafonais. you may be invited fo visit up fo ive sororfies for 30
S minutes each. You scheduled fime wil be emaied o you on Friday eve- . . .
Z row WHAT WE EXPECT Design with Adobe InDesign

As @ values-based organization, we expect that you will uphold our values
W Sun. Sept. 15 while participating in our event and will refrain from engaging in unethical
g You wil be assigned one of fhe following fime siofs: behaviour such as:
i 2:30pm-épm -or- 3:45pm-7:15pm -or- 5pm-8:30pm
&= ) Making disparaging remarks about other PNMs, members
A= Checkiy: Ponfshenic Houss (277D Wesbroak Mol of UBC Sororities, or a UBC Sororifies chapter at any time.
B2 Duing Preference, you may be invied o Vit up o two sorofes for 60 Disrespecting orignoring UsC sororities members insice of their
@ minutes each. Your schecled fime wil be emaled fo you on early Sunday chaper rooms during recruifment rounds.

oming. so plecse acfively check your inbox Food is not provided.

UBC Sororities will release PNMs who do not comply with this policy. If you
> Mon. Sept. 16 @ ‘.aopm have any concems, please speak with your Recruitment Counselor.
% . Sept. :
O Checkin: Performance Theatre @ the Nest (2nd Floor] (6133 Universiy
Q Bovevard)
B During Bid Day. bids are distributed followed by a brief celebration with all

sororties. hen you willspend the evering with your new ssfers!
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Imagine. Lead. Connect. Grow. (Freebies) — 2019

pRESIDENT

IMAGINE.
LEAD.
CONNECT.

Stickers, buttons, phone wallets, and business
cards for UBC Sororities Formal Recruitment
2019.

Followed UBC Sororities' brand guide and utilized
logos & floral assets to create freebies for
campus-wide distribution during Formal
Recruitment.

CLIENT
UBC Sororities

CREDITS
UBC Sororities Logo/Assets & Brand Guide

MY ROLE
UBC Sororities Vice President of Marketing - Graphic
Design with Adobe lllustrator



Imagine. Lead. Connect. Grow. (Apparel) — 2019

Promotional Team long sleeve t-shirt, Recruitment
Counsellor short sleeve t-shirt, tote bag, and
clipboard design for UBC Sororities Formal
Recruitment 2019.

Followed UBC Sororities' brand guide and utilized
logos & floral assets to create recruitment
volunteers' apparel during Formal Recruitment.

CLIENT
UBC Sororities

CREDITS
UBC Sororities Logo/Assets & Brand Guide

MY ROLE
UBC Sororities Vice President of Marketing - Graphic
Design with Adobe lllustrator



Victoria’s Secret PINK GRL PWR Campaigh — 2019

Phone wallet, scrunchy hangtag, Instagram
graphic, and magnet design for VS PINK’s girl
power campaign. Winning design of VS PINK's

G R Campus Rep phone wallet/scrunchy hangtag
E challenge 2018/19. Printed & distributed to

PwR schools across PINK Campus Rep programs in

North America.
PINE x Qe x Wi Inspired by Beyoncé's hit song, "Run The World
(Girls)" through a fun collegiate lens.

CLIENT
Victoria’s Secret PINK

CREDITS
Victoria’s Secret PINK logos

MY ROLE
Graphic Design with Adobe lllustrator




Orchard Commons Rebranding — 2017

Re-designed logo after organization rebranding.

7 = Pull-up banner, digital signage graphic, print-out
- «:’ | . photo banner, socks, and apparel for UBC

NS fruofiod & Gueitupdalest ’ y Orchard Commons Residence Association

Waking yur Tty f  fheom/beocra : : 2017/18.
'M_(_o t;% able f  focom/groups/ocral/1B S

8 insTagram.com/ubc.ocra

Logo was inspired by the shape of a fruit, as the
residence was named "Orchard Commons", with
two buildings named "Bartlett" pear and
"Braeburn" apple.

CLIENT
UBC Orchard Commons Residence Association (OCRA)

CREDITS
Photography by @leejohnny_

&

MY ROLE
OCRA Marketing Coordinator - Graphic Design with Adobe
Photoshop
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(Cont’) Orchard Commons Rebranding — 2017

LOGOS

"
OCRA logo.
Please use this logo as first choice.

“
Stacked option with full name.
Please use this logo for life-size
displays (eg. TV, banner, etc)
SRS

Please use this for all residence print
material, when posters require a specific
coloured background.

Reversed on blue coloured background.
Refrain from using this unless absolutely
necessary.

Reversed on green coloured background.

COLOUR SWATCHES
Colour
. Black
Logo & Typical Print Colours
D White
B

[
Campaign Colours
(only use 1 per campaign) -

Orange

CMYK HEX Pantone

0/0/0/100 000000  Black C

0/0/0/73 444444 446C

0/0/0/0 fff -

20/0/41/40  679a31 7737C

69/35/0/25 1067bf 285C

0/44/93/7  ed7c00 138C

FONTS

ABCOZEMKIN
M?@]})Iﬂmwn
1234567890
ABCDEFGHIJHLM
abedefghijklmno
1234567898
ABCDEFGHIJKLM

abcdefghijkimno
1234567890

Beyond The Mountains

Headings

The font is best used for short headlines and
display type. It is not meant for body copy.

Modeka
Visuals, Body Copy

The geometric font is best used for body copy for
visual designs & posters

Montserrat Regular
Digital & Web, Body Copy

The normal font is great across all web platforms
& large bodies of text for official documentation.

LOGO USAGE

Minimum Size

Minimum size of use: 0.25” wide x
03" high

Clear Space

around the entire logo that is
around half of its width.
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Logo Usage Don'ts

Do not change the logo's colours. Only
black, charcoal, and white are acceptable.

Do not change the size & shape of the
logo's elements.

Do not change the logo’s orientation.

Do not stretch or scale disproportionally.

Do not add effects to the logo. (eg. glow,
fade, shadow, outline, etc))

APPLICATIONS FOR EMAILS & SOCIAL MEDIA

FirstName LastName (Pronouns)
Position Title, Orchard Commons Residence Association

The University of British Columbia | Vancouver Campus | Musqueam Traditional Territory
name@mailcom

0.
3

Ny

Email Signature

This template is used for all executives’ email
signatures.

Official Social Media Cover Photo

This cover is used on official Facebook page,
official Facebook group page, and Linkedin.




